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Abstract 
This paper attempts to discuss the management, marketing, 
strategies and other variables in terms of Wal – Marts entry into 
South Africa. It therefore discusses the international trade 
processes, a host of competing issues and the implications for the 
company, as a business entity in a democratic South Africa, post 
1994. In this regard the paper attempts to establish a momentum 
for business management and the application of business 
principles, in order to consolidate Wal – Marts entry into s 
developing economy in Africa.    
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Introduction 
Despite a plethora of objections, the South African Competition Tribunal (CT) found that it 
could not prevent American retailing behemoth, Wal-Mart, from acquiring a 51 per cent stake in 
Massmart SA. The controversial acquisition, which was initially approved by the Competition 
Commission (CC), has generated considerable debate around the consequences of the retailing 
giant’s entry. This assignment will discuss, inter-alia, the international trade process as well as 
the issues and implications of Wal-Mart’s entry into SA. 
Firstly, in order to understand the South African Governments dilemma between opening its 
doors to free trade and protectionism, one needs to consider the long-lasting effects of the 
Apartheid regime on economic development. In 1962, the General Assembly of the United 
Nations voted for extensive economic sanctions to be imposed on South Africa – a scheme that 
condemned the Apartheid regime. In 1994, when the African National Congress (ANC) assumed 
state power, they inherited a superfluity of challenges associated with a poorly performing 
economy (Trewhela, 2010). Consequently, SA now faces R1.5 trillion infrastructure backlog 
(Reuters, 2011b). Given that infrastructure is a key component of economic growth and that local 
investment has not been able to reduce the deficit, Africa’s largest economy is forced to open its 
doors to Multi- National Corporations (MNCs) and Foreign Direct Investments (FDI).  
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Although the notion of foreign firms investing copiously in developing nations may seem 
appealing, Rossouw (2010) warns that the sheer size and clout of some MNCs pose a risk to 
those countries that welcome them. Wal-Mart is more than a MNC. The company operates 
internationally under 55 different names and has more than 8500 stores. The revenue that it 
generated last year ($405 billion) is enough to qualify it as the 23rd largest economy in the world 
- dwarfing SA (Sehgal, 2011). These statistics highlight the fact that Wal-Mart is indeed a 
powerful company that possesses significant economic and political clout. 
The International Trade Process 
Globalisation has offered Multinational Corporations (MNCs), like Wal-Mart, enormous 
opportunities in spreading their operations and activities to the far corners of the world. Kim 
(2006) contends that companies expand their activities across borders for many reasons. 
Amongst these, access to larger markets, economies of scale and cheaper resources are the most 
popular reasons for expansion. In Wal-Mart’s case, the company’s survival was directly linked to 
its growth, and the international arena provided an ideal platform for sustainable growth. Wal-
Mart could not afford to confine its operations to a country that accounts for only 4 per cent of 
the world’s population- the USA. As a result, the company began globalizing in 1991, and has 
since aggressively pursued a globalisation strategy (Govindarajan and Gupta, 2002). 
Although free trade agreements and advances in technology and transportation have made it 
easier for firms to conduct business across borders, Pearce and Robinson (2011) are of the 
opinion that there are numerous complexities associated with the international trade process. The 
authors note that rigorous assessment, both internal and external, are conducted before a 
company enters or expands into the international arena. Careful examination regarding the status 
of intended host nations- especially in terms of economic progress, industrial facilities and 
technological capabilities- are conducted. More importantly, a thorough understanding of 
political risk is a key element in the decision to do business in a foreign country. In addition to 
these assessments, Wal-Mart would have also examined the relative “openness” of South Africa 
to international trade. Being signatory to the Southern African Development Community 
(SADC), as well as the recently formed BRICS1 community, has signaled that SA is relatively 
open to trade. Consequently, Wal-Mart settled on SA as its first host country on the African 
continent. 
Once a firm decides to extend its activities across geographic borders, it must determine the most 
effective and efficient mode of entry. Shetty (2010) avers that organizational structures may 
assist or impede organisations efforts to expand globally.  
The author also notes that an organization’s structure plays a key role in determining the most 
suited mode of entry.  As such, Wal-Mart’s transnational structure - which combines key aspects 
of functional, product and geographic structures-, affords the company the opportunity to utilize 
a variety of entry modes and ownership structures (Luthans and Doh, 2009).  
According to Luthans and Doh (2009:282), the most common strategies include: 

 Importing and Exporting; 
 Licensing Agreements; 
 Wholly-owned Subsidiaries; 
 Mergers and Acquisitions; 
 Alliances and Joint Ventures; and 
 Franchising 

                                            
1 Brazil, Russia, India, China and South Africa 



International Journal of Accounting Research       Vol. 1, No. 10, 2014 
 

9 
 

Wal-Mart’s entry into South Africa was through the process of Acquisition - offering to buy 51% 
of South African retailer Massmart Holdings Inc. for $2.5 billion (Bernhardt, 2011). The crucial 
question, then, is why did Wal-Mart choose to use the “acquisition” strategy and not any of the 
other modes of entry, especially, given that this strategy bears higher risks and requires more 
resources and commitment of finances? The section to follow, therefore, will critically analyse 
Wal-Mart’s choice of strategy for entry into South Africa.  
However, a defining issue needs to be emphasised before any further analysis is undertaken. 
Wal-Mart’s entry into South Africa will give it a critical foothold to expand in Africa and allow 
the American giant retailer an opportunity to beat European multinational rivals Carrefour, Tesco 
and Metro into the potentially lucrative sub-Saharan market. It would seem that South Africa is 
increasingly becoming the gateway for doing business on the African continent (Enslin-Payne, 
2011).  
Why did Wal-Mart not choose the Import/Export Strategy?  
While this mode of entry would have required a minimum investment for Wal-Mart as an entry 
strategy into South Africa, the disadvantages outweigh this advantage (Luthans and Doh, 2009). 
Trade barriers and tariffs would have added to the cost of operation. Besides, transport costs 
would have also weighed heavily against the viability of their operation in South Africa. In 
addition, Wal-Mart would not have been able to leverage its brand reputation if it simply 
imported goods (especially those that are common to other retailers) into South Africa. Overall, 
though, Wal-Mart would have been viewed as an outsider and would have lacked access to 
critical local information. 
 
Why did Wal-Mart not choose Licensing as a Strategy? 
While this mode of entry would have minimised the costs of Wal-Mart’s entry into South Africa, 
it would lack control of its assets (Luthans and Doh, 2009). The licensee could become a 
competitor and there would be knowledge spill-over.  Moreover, the license period could be 
limited and potential for sales would be low in South Africa. 
 
Why did Wal-Mart not choose Wholly-owned Subsidiary Strategy? 
Ideally Wal-Mart would have wanted to use this strategy as a point of entry into South Africa 
because of total control and the belief that their managerial efficiency will be better with outside 
partners. In addition their profits would be higher and there would be clearer lines of 
communication and shared visions (Bernhardt, 2011). Moreover, there would not be such strong 
objection to their entry, since the threat of retail concentration would have been low. However, 
the high set-up costs- especially in terms of developing distribution channels and a customer 
base, as well as the strong Labour Unions in South Africa prevented Wal-Mart from using this 
strategy (Craven, 2011). 
 
Why did Wal-Mart not choose the Alliances and Joint Venture Strategy? 
Wal-Mart did not use this strategy as a point of entry into South Africa because it is difficult to 
manage and would have led to dilution of control. Besides, this strategy has a greater risk than 
that of importing/exporting and licensing. There would also be a risk of Wal-Mart’s partner 
becoming a competitor (Pearce and Robinson, 2011). 
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Why did Wal-Mart not choose the Franchising Strategy? 
Given that Wal-Mart is a well-established retail hyper store in the USA and not a service 
provider like McDonalds, and the fact that it did not have a brand foothold, it could not use the 
franchise strategy to enter South Africa. 
Why did Wal-Mart use the Acquisition Strategy to enter South Africa? 
Firstly, it is important to note that that Wal-Mart has had its fair share of misfortune in 
competing in other parts of the world. It has used various strategies of entry in different parts of 
the world, for example, in Germany and Korea it used the acquisition mode of entry and failed. 
In South America it used the Joint Venture strategy and has succeeded, to a certain degree. In the 
first example it failed because it did not understand the culture of local firms and misread the 
political power of the labour unions. It succeeded in the case of South America, primarily 
because it teamed up with local firms, who fully understood the nuances of the culture of 
business in their home country (Govindarajan and Gupta, 2002, Angotti et al., 2010). 
 
Wal-Mart will be entering South Africa through the Acquisition strategy, primarily, because it 
did not want to set up a Greenfields operation. The tactic of only acquiring only a 51% share in 
Massmart, has afforded Wal-Mart the opportunity to assume control, whilst avoiding even 
stronger opposition2 from trade unions and the SA Government. Wal-Mart realised that 
Massmart had made significant headway in its reach into Africa and in the process had built up 
the necessary economic and political infrastructure (Bleby, 2011, Moorad, 2011). Furthermore, 
in understanding that there was a political and cultural mismatch in dealing with labour and 
clientele in foreign countries, Wal-Mart decided to retain all the senior management of 
Massmart, and in this way it would it would retain the “intellectual property” that was necessary 
to deal with the indigenous cultural and political problems that face many MNCs in foreign 
countries.  In essence, Wal-Mart wishes to gain a foothold in Africa through the bridgehead of 
South Africa. Wal-Mart acknowledges the potential of the emerging market in Africa with all its 
problems and challenges and is prepared to incur initial losses for long-term gains- a cautious but 
prudent approach and strategy (Jacobs, 2011).  
 
Generally, MNCs are regarded as outsiders in their host countries. Moreover, by retaining 
Massmart’s earlier obligation to Black Economic Empowerment in South Africa, Wal-Mart, 
through the acquisition process, could be viewed as an insider.   
In this way, Wal-Mart would be able to apply a greater knowledge of the local market 
conditions, minimise knowledge spill-over, better apply specialised skills and reduce the risks of 
setting up business in South Africa (Pearce and Robinson, 2011).  
The Issues and Implications of Wal-Mart’s Entry into South Africa 
Despite the numerous objections raised by trade unionists, politicians and ministers, the 
Competition Tribunal found Wal-Mart’s acquisition of Massmart, would not break SA’s 
completion laws3. In addition, it was found that if the CT refused entry to Wal-Mart, the SA 
Government would have breached the 1994 General Agreement on Trade (GAT) in Services, 
which it currently signatory to (Enslin-Payne, 2011, Mitchell, 2011, Stolley, 2011). 
These objections, however, were never unjustified. Wal-Mart’s international reputation is not 
one of an ethically and socially responsible MNC. The wrong-doings of Wal-Mart in other 
countries have grown to include, inter-alia; (1) poor working conditions and remuneration for 
                                            
2 Considering that Wal-Mart repatriates its earnings, south Africa would stand to lose more if Wal-Mart acquired 100% of Massmart 
3 SA completion laws mandate that any merger/acquisition must be evaluated from both an economic  and “social impact” 
perspective 
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employees, (2) predatory pricing4, (3) racism, (4) labour union opposition, (5) destroying local 
suppliers,  and (6) various other anticompetitive strategies (Sehgal, 2011). As such the potential 
issues and implication of Wal-Mart’s entry are discussed below (Bernhardt, 2011). 
Foreign Direct Investment  
Infrastructure is critical to South Africa’s long-term goals, especially in terms of the New 
Growth Path5 . Although the SA Government is planning to outlay R809billion over the next 3 
years to tackle its infrastructure backlog, many analysts believe that this amount is still not 
enough to address the country’s issues of unemployment and jobless growth (Harris, 2011, 
OECD, 2008). Consequently, FDI offerings from Wal-Mart and other MNCs may prove to be a 
viable option to sustain the country’s growth targets. As Wal-Mart expands their operations, it is 
more than likely that they will add to the country’s infrastructure, as they have done in the 
United States of America (USA) (Sehgal, 2011). 
Local suppliers and procurement  
One of the key issues raised at the CT, was the impact that Wal-Mart will have on Massmart’s 
procurement patterns. It was argued that some of Wal-Mart’s competitive advantage accrued 
from sourcing goods cheaply in one country and then efficiently distributing them throughout its 
global operations. As a result, local suppliers would be snubbed in favor of cheaper suppliers 
from other countries.  However, an analysis of Massmart’s procurement patterns- prior to the 
acquisition- reveals that the company itself, either imported a substantial amount, or were 
contracted to local suppliers who themselves, imported a substantial amount. For example, in 
2010, Massmart directly imported R1.4billion (10%) of all the goods that it sold. Therefore, it 
becomes evident that, contrary to the objections, SA producers are already exposed to a 
considerable amount of international competition (Ridyard et al., 2011). 
Despite there being a threat to local procurement, Wal-Mart’s entry may also have a positive 
effect on local suppliers. The company’s internationally revered supply chain and logistics may 
present local suppliers with an opportunity to enter foreign markets. For example, SA wine is 
well appreciated in many other parts of the world. In this regard, local wine suppliers may find 
that Wal-Mart could indeed decide to stock SA wine in their foreign stores. In addition, Wal-
Mart’s local suppliers may find that they are able to achieve economies of scale, especially as the 
company expands and demands larger quantities. Furthermore, Wal-Mart has planned to 
drastically increase in-store product offerings and coverage. This may provide additional 
opportunities for local suppliers - that were previously not on Massmart’s procurement database 
- to meet this demand (Reuters, 2011c, Ridyard et al., 2011).  
Although evidence from Wal-Mart’s operations in Chile, as well as its proposed ‘supplier 
development fund’ in SA seems to indicate that the company is in fact committed to local 
suppliers, Minister of Economic Development, Ebrahim Patel, believes that this will not be 
enough to save local suppliers (Craven, 2011).   
 
 
Domestic competition  
The impact of the recession on the retailing industry has made it difficult to judge the initial 
impact that Wal-Mart has had on local competition. For example it is hard to gauge whether the 
recent retrenchment of 3000 Pick ’n Pay employees was due to an overall decrease in 
consumption expenditure, or whether Pick ‘n Pay has already conceded market share to Wal-
Mart (Chilwane, 2011). 
                                            
4 A pricing strategy that intentionally sells a product at a low cost in order to drive competitors out of the market 
5 South Africa’s long term macroeconomic strategy 
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The threat of retail market concentration as a result of the acquisition, is relatively low, 
considering the fact that Massmart currently dominates only 17.5 per cent of the retail industry in 
SA (Shoprite holds 12%, whilst Pick n Pay has 11%) .(Ridyard et al., 2011) 
However, the impact that Wal-Mart will have on Small, Medium and Micro Enterprises 
(SMMEs), is still unpredictable. The expansion of Wal-Mart stores into areas traditionally served 
by SMMEs may prove to be an opportunity for small firms to showcase their flexibility in 
responding to market trends. For example, SMMEs in South Africa have been recognized for 
their ability to survive the threat of organized retailers, by focusing their efforts on niche markets 
(Herrington et al., 2010). On the other hand, it could be the case that Wal-Mart’s sheer size, 
could prove to be an extremely efficient barrier to entry for new firms attempting to enter the 
local market.  
Ultimately, the CT found that it could not refuse Wal-Mart’s entry into the country, on the 
grounds of economic efficiency. If it had done so, it would be a move against the very conduct 
which, in all other situations, it seeks to encourage (Reuters, 2011a). 
Consumer welfare  
It is undisputed, even by those that have objected to Wal-Mart’s entry, that competition in any 
industry benefits consumers. Aggressive competition forces firm that are competing in the retail 
industry to either lower their prices or raise the quality of goods being sold. The only 
beneficiaries in this regard, are consumers. What is more is that Wal-Mart is planning to expand 
their food product offerings, especially to low-income consumers (Bernhardt, 2011).  
 
Local employment, labour laws, labour relations and labour unions  
Wal-Mart has become notorious for its anti-union conduct, poor labour relations and low pay, in 
almost every country that it operates. Even in its home country, Wal-Mart pays some of it 
employees a wage that is below the poverty line (Greenhouse, 2005).  (Jacobs, 2011) believes 
that Wal-Mart’s well-documented history of violation relating to labor and employment laws as 
well as the numerous sexual and racial discrimination laws suites levied against it, should have 
been reason enough for the CT to impose conditions on the company’s acquisition of Massmart.  
Angotti et al. (2010) found that ; (1) Wal-Mart store openings kill 3 local jobs for every 2 they 
create, in every country they enter, (2) Wal-Mart’s entry into a country reduces overall retail 
activity as well as employment opportunities and (3) Sales of Wal-Mart’s competitors decline- 
on average- 10- 40 % within the first year. If Wal-Mart continues with this pattern in South 
Africa, it could have serious consequences on the already impaired labour market.  
In this regard, the objections raised by the South African Commercial, Catering and Allied 
Workers Union (Saccawu) and the Congress of South African Trade Unions (Cosatu) are 
justified, especially considering that a 1 per cent shift of purchases from local to foreign 
suppliers will result in roughly 4000 local jobs being lost. In addition, it is argued that even if the 
acquisition results in new job creation, Wal-Mart’s low employee remuneration strategies will 
not aid economic development (Reuters, 2011c, Reuters, 2011a) 
South Africa’s imports  
In 2010, Wal-Mart’s (USA) imports from China, accounted for approximately 10 per cent of 
USA’s trade deficit with China (Sehgal, 2011). The point has been made that when Wal-Mart 
sources cheaper good from abroad, it will be difficult for local suppliers and retail store to 
compete with them.  
 
As a result, the only way local suppliers and retailing store can compete with Wal-Mart, is to 
source cheaper goods from abroad as well. This vicious cycle of importing large quantities, will 
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have serious consequences in terms of the macro economy, especially considering SA has posted 
its largest trade deficit (R3.9billion) in 6 months (Cohen, 2011) 
Waterbed effects  
‘Waterbed effects’ refer to a situation whereby a powerful company, such as Wal-Mart, is able to 
exercise buyer power over an industry supplier to the extent that the supplier is forced to increase 
his selling price when supplying to Wal-Mart’s competitors (UK CC, 2006). Consequently, Wal-
Mart’s competitors (e.g. Pink-n-Pay) may be forced into increasing their selling prices. As a 
result, both Wal-Mart’s competitors and their customers may suffer. 
Tax payments and Repatriation of profits  
It is undeniable that Wal-Mart is always trying to improve its profit margins. High profits 
translate into higher tax payments to the SA Government. It is also possible that an expansion in 
the product offerings at Wal-Mart stores may indeed stimulate higher consumer expenditure, 
which, once again, adds to the value of tax payments that Wal-Mart will make to the South 
African government. In this regard, the acquisition will indirectly benefit society since the 
Government will collect more tax from Wal-Mart, than it did from Massmart. 
Although corporate tax payments are relatively well governed by the South African Revenue 
Services (SARS), it is rather worrying for the South African government that Wal-Mart is well 
known for its tax avoidance schemes (Wal-Mart Watch, 2007).  
It is also acknowledged that, despite the initial investment of $2.4 billion, Wal-Mart is not 
expected to reinvest much of its earnings in SA. As it has done in many other countries, Wal-
Mart will repatriate substantial amounts of its earning in SA, back to the USA. 
 
 
Food Security  
Wal-Mart’s strategy to increase its food product offerings, could pose a threat to domestic food 
security if these products are imported. The introduction of low cost food products may prove to 
be popular amongst consumers, especially considering the recent food price hikes.  
It is almost certain that the only way Wal-Mart will be able to execute this strategy, is to source 
cheaper foods from abroad. This in turn, may force local farmers and producers to shut down. 
Consequently, food in South Africa may be at the mercy of international fluctuations and varying 
exchange rates (Angotti et al., 2010, Ridyard et al., 2011). 
10 Dominance model 
Steiner and Steiner (2009: 26) note that the respective roles of business, government and society 
are equally considered in a truly democratic country. However, when corruption is highly 
prevalent in a country, there is an increased risk of powerful companies, such as Wal-Mart, 
persuading the government to overlook certain unlawful actions. Consequently, it seems as 
though Wal-Mart’s entry may further add to the possibility of a “Dominance Model” prevailing 
in SA, whereby; “corporations and a powerful elite control a system that enriches a few at the 
expense of many”. Such a system is undemocratic. 
Conclusion 
When McDonald’s6 entered SA in 1995, many critics believed that in the long-run, such a 
company would have adverse effects on both local fast food outlets, as well as consumers. This 
however, was not the case. As such, it is extremely difficult to predict how even an 
internationally successful company will perform in SA.  

                                            
6 American Fast Food Chain 



International Journal of Accounting Research       Vol. 1, No. 10, 2014 
 

14 
 

There are advantages and disadvantages in Wal-Mart’s entry into South Africa. As much as 
Ebrahim Patel7, Rob Davies8, Tina Joemat-Petterson9  and the labour unions object to, and fight 
for ‘conditions’ to be imposed on  Wal-Mart’s entry into South Africa, the country’s macro free-
market policy and the international free trade agreements favour Wal-Mart’s imminent presence. 
Wal-Mart is determined to make its presence felt in South Africa, primarily because of its long-
term intention of making a grand entry into the emerging markets of the rest of Africa (Marais, 
2011).   
However, it is early days to evaluate Wal-Mart’s success in its bid to enter and sustain itself in 
South Africa. Given Wal-Mart’s poor record in terms of its labour-relations, lack of social 
responsibility and overall exploitation of host economies, the South African government needs to 
ensure that it holds Wal-Mart to its promises, through legally-binding and water-tight contracts. 
What is certain, though, is that there will be winners and losers as Wal-Mart makes its entry into 
South Africa. We can only hope that for South Africa and its people, the gains outweigh the 
losses.  
 
 
                                              BIBLIOGRAPHY 
ANGOTTI, T., PAUL, B., GRAY, T. & WILLIAM, D. 2010. Wal-Mart's Economic Footprint. 

Hunter College Center for Community Planning and Development: New York City, 1-12. 
 
BERNHARDT, A. 2011. Wal-Mart’s Potential Effects on South Africa. International Labour 

Community: Expert Opinion, 1, 1-12. 
 
BLEBY, M. 2011. Risks from Wal-Mart entry ‘outweigh benefits’ [Online]. Business Day. 

Available: http://www.businessday.co.za/Articles/Content.aspx?id=142815 [Accessed 
September 2011]. 

 
CHILWANE, L. 2011. Pick n Pay to retrench [Online]. Cape Town: The New Age: Business 

Available: http://www.thenewage.co.za/22462-9-53-Pick_n_Pay_to_retrench [Accessed 
September 2011]. 

 
COHEN, M. 2011. South Africa Posts Its Biggest Trade Deficit in Six Months as Exports Drop 

[Online]. South Africa: Bloomberg. Available: http://www.bloomberg.com/news/2011-
08-31/south-africa-s-trade-deficit-biggest-in-6-months-as-exports-dip.html [Accessed 
September 2011]. 

 
CRAVEN, P. 2011. COSATU congratulates ministers challenging Wal-Mart [Online]. 

Johannesburg: Politics Web. Available: www.politicsweb.co.za [Accessed September 
2011]. 

 
ENSLIN-PAYNE, S. 2011. Global trade rules may help Wal-Mart [Online]. Johannesburg: IOL 

Business Report. Available: http://www.iol.co.za/business/business-news/global-trade-
rules-may-help-walmart-1.1068376 [Accessed September 2011]. 

                                            
7 Minister of Economic Development 
8 Minister of Trade and Industry 
9 Minister of Agriculture and Fisheries 



International Journal of Accounting Research       Vol. 1, No. 10, 2014 
 

15 
 

 
GOVINDARAJAN, V. & GUPTA, A. 2002. Taking Wal-Mart Global: Lessons from Retailing's 

Giant [Online]. United States: Business and Strategy: Global Perspectives. Available: 
http://www.strategy-business.com/article/13866?gko=e19cb [Accessed September 2011]. 

 
GREENHOUSE, S. 2005. Wal-Mart and critics step up battle over wages [Online]. New York: 

The New York Times: Business. Available: 
http://www.nytimes.com/2005/05/04/business/worldbusiness/04iht-walmart.html 
[Accessed September 2011]. 

 
HARRIS, T. 2011. FDI Slump - Nation Needs to Be Open for Investment in Greenfield And 

Infrastructure Projects [Online]. Cape Town: all Africa. Available: 
http://allafrica.com/stories/201107280049.html [Accessed September 2011]. 

HERRINGTON, M., KEW, J., KEW, P. & MONITOR, G. E. 2010. Tracking entrepreneurship 
in South Africa: a GEM perspective, Graduate School of Business, University of Cape 
Town. 

 
JACOBS, K. 2011. Wal-Mart’s Potential Effects on South Africa: Expert Opinion. International 

Labour Community, 1, 1-12. 
 
KIM, B. 2006. Firms’ Global Expansion and Sustainability. KAIST Graduate School of 

Management, 1, 1-10. 
 
LUTHANS, F. & DOH, J. P. (eds.) 2009. International Management: Culture, Strategy and 

Behaviour -7th edition, New York: McGraw-Hill/ Irwin. 
 
MARAIS, K. 2011. Wal-Mart-Massmart merger: Ministers Davies, Patel and Joemat-Petterson 

get it wrong again [Online]. Cape Town: Democratic Alliance Shadow Minister of 
Economic Development. Available: www.daec.org.za [Accessed September 2011]. 

 
MITCHELL, S. 2011. In South Africa, Wal-Mart Refuses to Buy Local, Threatens WTO Action, 

and Wins [Online]. Huff Post: Business. Available: 
http://www.huffingtonpost.com/stacy-mitchell/in-south-africa-walmart-r_b_869675.html 
[Accessed September 2011]. 

 
MOORAD, Z. 2011. Dire warnings on Wal-Mart [Online]. Johannesburg: The Times Live. 

Available: http://www.timeslive.co.za/business/article1068950.ece/Dire-warnings-on-
Walmart [Accessed September 2011]. 

 
OECD 2008. The Social Impact of Foreign Direct Investment Organisation for Economic 

Development and Co-operation: Policy Brief, 2, 1-8. 
 
PEARCE, J. & ROBINSON, R. 2011. Strategic Management: Formulation, Implementation and 

Control, New York, McGraw Hill. 
REUTERS. 2011. The Competition Tribunal has given unions an additional 15 days to present 

more evidence against Wal-Mart's $2, 3-billion bids for Massmart. [Online]. 
JOHANNESBURG: Mail and Guardian Available: http://mg.co.za/article/2011-01-21-



International Journal of Accounting Research       Vol. 1, No. 10, 2014 
 

16 
 

trade-unions-win-more-time-for-walmart-evidence [Accessed September 2011]. 
 
REUTERS. 2011. S.Africa faces $220 bn infrastructure backlog: minister [Online]. Africa: 

Thomson Reuters. Available: 
http://af.reuters.com/article/investingNews/idAFJOE75007M20110601 [Accessed 
September 2011]. 

REUTERS. 2011. S.Africa says Wal-Mart could cost thousands of jobs [Online]. South Africa: 
Moneycontrol.com. Available: http://www.moneycontrol.com/news/worldnews/safrica-
says-wal-mart-could-cost-thousandsjobs_541606.html [Accessed September 2011]. 

 
RIDYARD, D., BISHOP, S., BAKER, S., LOFARO, A., MAJUMDAR, A., VISSER, M., 

ROSATI, F., DURAND, B., MURGATROYD, R. & SIOLIS, G. 2011. The Merger of 
Wal-Mart and Massmart: Economic Issues. RBB Economics, 1, 1-77. 

 
ROSSOUW, D. 2010. Business Ethics, 4th Edition, South Africa, Oxford University Press. 
 
SEHGAL, U. 2011. 16 Facts about Wal-Mart That Will Blow Your Mind [Online]. United States: 

Business Insider. Available: http://www.businessinsider.com/16-walmart-facts# 
[Accessed September 2011]. 

 
SHETTY, N. 2010. Organisational Structure: Wal-Mart [Online]. United States: Management 

Paradise.  [Accessed September 2011]. 
 
STEINER, J. F. & STEINER, G. A. (eds.) 2009. Business, Government, and Society: A 

Managerial Perspective, New York: McGraw-Hill. 
 
STOLLEY, G. 2011. Wal-Mart-Massmart conditions will 'violate trade deals' [Online]. Pretoria: 

Mail&Gaurdian Online. Available: http://mg.co.za/article/2011-05-16-walmartmassmart-
conditions-will-violate-trade-deals [Accessed September 2011]. 

 
TREWHELA, P. 2010. Financial Sanctions and the Future of South Africa. Searchlight South 

Africa, 1. 
 
UK CC 2006. The waterbed effect in supplier pricing. UK Competition Commission, 1-11. 
 
WAL-MART WATCH 2007. Wal-Mart's Tax Avoidence Schemes: How Wal-Mart’s Pursuit of 

Lower Taxes Has Cost States and Their Communities Millions. Wal-Mart Watch Report 
October 2007. 


